
 
 

Your Home Sold for  100% of 

YOUR PRICE Guaranteed  

Or Weôll BUY IT!* 
 

Please, take a moment to read these helpful guidelines 

and pointers to help you understand the importance of 

a successful marketing of your home.  

 

We strongly believe that your realtor® should be fully 

accountable to youé 
 

The Ultimate Homeselling System 
MARKETING YOUR HOME FOR ALL ITôS WORTH 

 

 

*(For terms and conditions of all of our guaranteed offers, please, visit our web site ñeach guaranteed programò)  
 

 

 



 

 

How Likely Is It  

That Your Home  

Will Actually Get Sold for 

TOP DOLLAR  

By The Realtor®   

You Choose To Sell It?  

 

Most people simply assume that, when they list 

their home, it will be sold. Especially in good 

economic times and 'hot' markets. 
Well, as you can see, weôve printed a lottery 

ticket on this page. Why?  Because, actually, the 
odds of most realtor®s getting your home sold are 
not very good. Not as bad as the lottery, but still a 
gamble. 

According to the Ottawa Real Estate Board, over the past year only 56.6% of the 
properties listed sold within the term of the realtor®sô listing contracts. During that same 
time period, we sold 96% of our listings. 

Obviously, this does NOT have to be a hit and miss endeavour. 

You can gamble on an realtor® with a low batting average - or who won't disclose 
his batting average (in writing). Or you can rely on our 96% success ratio. 

 
Only 56.6% of homes listed actually sell . . . even in 'hot' markets 

Contrast this with the fact that 96% of OUR listings sell  



What are you looking 

for in a realtor? 
 

 

 
Honesty?  

 

        Communication? 

         

         Aggressiveness? 

 

          Get Top Dollar? 

 
          Always There For You? 

 

          Top Realtor? 

              

         Good Negotiator? 

 

        Marketing Exposure? 

 

Good Service? 

 

 

 
Is the Salesperson consistently a top Producer? 

Does s/he promote/advertise her/himself valuably? 

Does s/he have a team? Work with repeat/referred business? 

Does s/he specify in one area? Working directly with Buyers 

(local or Out of Town) or only with Sellers? 

Does s/he show stable negotiation skills? 

Will s/he be working for your best interest? 

 



 

 

The biggest mistake a homeowner can make  
when interviewing realtor s® 

There's a lot of questionable advice out there, from "personal finance experts" on TV or from friends and 
family. They tell you: interview 3 or 4 or 5 realtors®, then pick one. When somebody tells us that's what they're 
going to do, we ask: 

"What criteria are you going to use, to compare them, judge them, and pick one?" 

Many admit: they don't know. 

They are going to spend 3, 4, 5 evenings interviewing different real estate realtors® with no pre-
determined way to pick the one they will ultimately trust to handle one of the biggest and most important 
financial events of their life! 

Let us give you a comparison, you may or may not know. When a company decides to hire somebody 
for an important job, let's say one that costs the company $100,000.00 or $200,000.00 a year, they have a pre-
determined set of questions - a set criteria - they will use to judge 
the people they interview. They know in advance what they are 
looking for. To do otherwise is to play 'Blind Archery', and 
that's dangerous! 

They NEVER interview a bunch of people and go with 
the one they "like".  Or rely on "He or she seemed nice!ò  No. 
They use reason and logic. 

Well, you are hiring somebody to do a very important job 
for you. 

You should NOT play 'Blind Archery'.  

You need to know in advance the kind of realtor® you 
want. The things that is most important to you. The smart 
questions to ask. 

For example, is the realtors®, track record  at getting 
top dollar more or less important to you than the commission 
s/he quotes you? Is the fact that s/he is a lone wolf and may be 
constantly and immediately accessible to you more important 
than his/her 'success percentage', that is, the percentage of homes 
s/he lists s/he ever sells?  And on and on. 

 On the following pages, you will find a list of 10 
different "Selection Factors" to consider and weigh against each 
other. From this list, you can make your own "Short List" in 
the space provided of the five most important things you are 
looking for, from the realtor® you will hire.  

You will also find our Facts and Answers to all of these 
Selection Factors, in abbreviated form, of course. 

You will also find a list of the Top 5 Mistakes Most Commonly Made, in choosing a realtor®. The most 
frequent results of these mistakes are: the home never sells, is tied up for months, and eventually the realtor® is 
fired. The home is sold for much less than it should have sold for, because the owner is stuck with an under-
performing realtor®, is worn out, and just wants to get it over with. 

 



 

 

 

 

 

 

 
 

Itôs critical that you make the right decision about who will handle what is probably the single largest 

financial investment you will ever make. 
1.What makes you different? Why should I list my home with you? 

Itôs much tougher Real Estate market than it was a decade ago. What 

unique marketing plans and programs does the realtor® have in place to 

make sure that your home stands out favourably versus other competing 

homes? There are hundreds of other homes for sale within the same area. 

What things are done to get you as many prospective buyers in as 

possible? What does the realtor® offer you that others donôt to help you 

sell your home in the least amount of time with the least amount of 

hassle and for the most amount of money? How long has the realtor® 

been active Full time? Does the realtor® have a team? How many 

licensed? Does s/he try to get top dollar for the Seller? or try to sell it fast 

to add another sale to her/his track record?.  

2.What is your companyôs track record and reputation in the 

market place? 

I t may seem like everywhere you look, real estate realtors® boasting 

about being #1 for this or that or quoting you the number of homes 

theyôve sold. If you like many homeowners, youôve probably become 

immune to much of this information. After all, you ask, ñWhy should I 

care about how many homes one realtor® sold over another. The only 

thing I care about is whether they can sell my home quickly for the most 

amount of money.ò 

Well, because you want your home sold fast and for top dollar, you 

should be asking the realtor® you interview how many homes they have 

sold. Iôm sure you will agree that success in real estate is selling homes. 

If one realtor® is selling a lot of homes where another is selling only a 

handful, ask yourself why this might be? What things are these two 

realtors® doing differently? Also, everywhere you look, real estate 

companies are boasting about being #1 for this or that. But who really 

does the sales? These companyôs track records are mostly based on the 

volume of all their Realtors® but each, individually average sales  fewer 

than 10 homes a year. Is their advertisement tailored to promote your 

home or their own image?  

This volume makes it difficult for any of them to do full impact 

marketing on your home, because they canôt raise the money it takes to 

afford the advertising and special programs to give your home a high 

profile. Also, at this low level, they probably canôt afford to sign yearly 

contract with the advertiser to hold premium pages, to invest in best 

possible tools such as internet programs, equipment, computers or hire 

assistants, which means that theyôre running around trying to do all the 

components of the job themselves, which means service may suffer. 

What are your marketing plans for your home? 

How much money does this realtor® spend in advertising the homes s/he 

lists versus the other realtors® you are interviewing? In what media 

(newspaper, magazine, internet)?Does the realtor® promote her/his image? 

Does the realtor® has a well developed Web Site? Do they expose their 

Web Site to the Public to attract general flow of traffic? What does s/he 

know about the effectiveness of one medium over the other? Do they test 

their ads? Do they provide a well planned ad schedule? Are the photos 

appealing? 

4.What have you sold in my area? 

Realtors® should bring you a complete listing of both their own; and their 

comparables sales in your area. Do they sell in one area of town or 

throughout the region? 

5.Does your Broker control your advertising or do you? 

I f your realtor® is not in control of their own advertising, then your home 

will be competing for advertising space not only with this realtor®ô other 

listings, but also with the listings of every other realtor® in the brokerage. 

6.On average, when your listings sell, how close is the selling price to the 

asking price? 

This information if available from the Real Estate Board. Is this realtors® 

performance higher or lower than the board average? Their performance on 

this measurement will help you predict how high a price you will get for the 

sale of your home. 

7.On average, how long does it take for your listings to sell? 

This information is also available from the Real Estate Board. Does this 

realtor® tend to sell faster or slower than the board average? Their 

performance on this measurement will help you predict how long your home 

will be on the market before it sells.  

8.How many Buyers are you currently working with? 

Obviously, the more buyers your realtor® draw attention to your home, the 

better your chances are of selling your home quickly. It will also impact the 

price because a realtor® attracting many buyers can set up an auction-like 

atmosphere where many buyers bid on your home at the same time. Ask 

them to describe the system they have for attracting buyers. Does the 

realtor® bring a background of repeats/referrals and therefore potential 

buyers to your listing? Does the realtor® have experience in the field of 

relocation which allows steady flow of buyers to your listing?  

9.Do you have a reference list of clients I could contact? 

Ask to see this list, and then proceed. 

10.What happens if Iôm not happy with the job you are doing to get my 

home sold? Can I cancel my listing contract? 

Be wary of realtors® that lock you into a lengthy listing contract where their 

Broker will not allow a cancellation prior to expiry or where the realtor® 

can get out of (by ceasing to effectively market your home) but you canôt. 

How confident is your realtor® in the service s/he will provide you? Will 

s/he allow you to cancel your contract without penalty if youôre not satisfied 

with the service provided?  

 

Evaluate each realtors® responses to these 10 questions carefully and 

objectively. Who will do the best job for you? These questions will help you 

decide. 

??? 10 Questions to Ask Before You Hire a Realtor®  
Not all real estate Sales Representatives are the same. If you decide to seek the help of a Salesperson when selling or buying 

your home, you need some good information before you make any moves.  

Picking an realtor® is one of those critical issues that can cost or save you thousands of dollars. 

There are very specific questions you should be asking to ensure that you get the best representation for your needs. Some 

realtorsÈ may prefer that you donôt ask these questions, because the knowledge youôll gain from their honest answers will give 

you a very good idea about what outcome you can expect from using the realtorÈ. And letôs face it ï in real estate, as in life ï 

not all things are created equal.  

Hiring a realtor® is just like any hiring process ï with you on the bossôs side of the desk. 



 
Top 5  Mistakes to Avoid  

1. Going with the realtor® who promises you the highest sale price, the most amount of money (even 

if the price seems unrealistic) 

2. Choosing the realtor® who promises to save you money by discounting the commission rate 

3. Choosing the "nicest" realtor® 

4. Choosing an realtor® who works all by themselves, because you think they'll work a lot harder and 

give you more personal attention 

5. Choosing a friend, a relative in the business an heôll do it for less 

 

The Most Frequent Results  
of These Mistakes Are . . .  

1. The inflated list price you were quoted (in order to get your listing) results in few buyers 

coming to view your home (because they can get a comparable, properly priced house, for less 

money) and you end up having to endure a series of price reductions which result in your home 

finally selling for BELOW its true market value 

2. A lower commission does not guarantee you will net more on your home sale. According to 

Real Estate consultant Bernice Ross, there is a "Big Lie" 

in real estate. It's the lie that reducing the commission 

always results in more money for the seller. Nothing could 

be further from the truth. Virtually all sellers want to obtain 

the highest price possible for their property. No matter what 

you are selling, maximum exposure to the marketplace is a 

critical factor in achieving the highest price possible. 

Companies who cut services in exchange for taking a lower 

commission often cost clients much more than the extra one 

to three percent they save in commission. Depending on 

price, the cost can be tens of thousands of dollars. 

3. Your realtor® may be nice, but this doesnôt necessarily 

qualify them to do the best job of selling your home. Your 

realtors®, personality will mean very little to you if you 

ultimately discover that they donôt have the marketing expertise to market your home properly so it 

sits on the market and either doesn't sell, or sells for lower than market value. Our Team members 

are all great to work with AND we have a proven system to get your home sold Fast and for Top 

Dollar. 

4. Your realtor® ends up neglecting some important steps because s/he is so over-busy trying to do 

everything all by themselves (and you end up with an inferior result) 

5. We certainly understand the temptation to give business to a friend or relative, especially if that 

person offers to cut their commission. But if youôre not happy with the process, will this affect your 

relationship with her/him?   



 
 

F ac t s  an d  A n sw e r s  t o  S e le c t i on  C r i t e r i a  

Af ter successfully selling over 3,000  homes in the area,  

we can tell you with confidence what works and  

what doesn't  work  to get your home sold for the best result:  

FACT:  There is no substitute for proven, aggressive and effective marketing on your home. 

Effective marketing calls out to the buyers most qualified to buy your home. The right marketing on your 

home will say the right things, be in the right place at the right time, and compel qualified buyers to pick up 

the phone to find out more. The process of attracting buyers to your home cannot be left to chance. The exact 

words used to promote your home are critical. Our advertising is so effective that, at any one time, we are 

working with a database of over 100 qualified buyers. 

FACT:  According to Real Estate consultant Bernice Ross, a lower commission does not guarantee you will net 

more on your home sale. There is a "Big Lie" in real estate. It's the lie that reducing the commission always results in more 

money for the seller. Nothing could be further from the truth. Virtually all sellers want to obtain the highest price possible for their 

property. No matter what you are selling, maximum exposure to the marketplace is the critical factor in achieving the highest price 

possible that means, reach buyers world wide by all means, convince all realtors® and all buyers that your home is the best one to buy. 

The bottom line is to stand out from the competition. Companies and realtors® who cut services in exchange for taking a lower 

commission often cost clients much more than the extra one to three percent they save in commission. Depending on price, the cost 

can be tens of thousands of dollars. 

FACT:  There's a big difference between just selling your home, and getting your home sold 'right'. There are many 

things to do to get your home sold for the best possible result. An realtor® who operates all by themselves really has to hustle to make 

it all happen the way it should, and it's tough for a 'lone wolf' when s/he's juggling more than one listing. Important details sometimes 

fall through the cracks. We know this from experience because we used to operate on our own. But just as doctors, lawyers and other 

professionals hire assistants to handle the small but important details that do not require their expertise, twenty years ago we pioneered 

this same process in the Real Estate industry and thus have an excellent Team to ensure that you are always our top priority, and that 

we are never too busy to address your needs. 

FACT:  Listing a home for an unrealistically high price almost always results in an unrealistically low selling price. 

The price a home sells for is subject to the law of supply and demand. When a home is priced too high vs. comparable homes in the 

area, prospective buyers won't bother to view it. Why? Because they are able to view homes with similar features, that are listed for a 

lower price. As a result, the home that is listed too high sits on the market for a long time causing prospective buyers to assume there is 

something wrong with it. In order to get things moving, a price reduction is often required, and in the end, the home can end up selling 

for much less than it would have if it had been priced correctly in the first place. 

 

 

 



CIT YWIDE BUYERS REALTOR® S 

NETWORK  
 

Top-producing realtors®, particularly those who are predominately 
buyers' realtors® and represent buyers, pay close attention to Martels 

Real Estate, and like selling a home listed and represented by The 

Martels, because they know every 'i' has been dotted, every 't' crossed 
and that they and their buyer will have a smooth, fail-safe experience 

working with The Martels.  Each of The Martelsô team members 

maintains a close working relationship with different Realtors.  (Even 
The Martelsô competitors welcome the opportunity of matching one of 

their buyers with one of The Martelsô properties, as they can be 

confident everything will be handled professionally. They'll spend less 
time on the transaction, and their buyer will be satisfied.) 

 
When The Martels "pull the trigger" on your listing, when everything 
is 100% "market ready", this entire, exclusive network of realtor®s 
representing, at any given moment, hundreds of buyers searching for 
their next home, receives information about your property. 

 

ñOur homes sell faster and for more money  

because of all our consumer programs  

and also because we pay realtors® hundreds of dollars 

more than any other Real Estate companyò 
 

 

 



 

Who Hires The Martels Team ? 
In general, here are the people who most frequently hire The Martels and why . . . 

 

CEOôs, EXECUTIVES, BUSINESS OWNERS 

Why?  Because they run their businesses as ñTeamò, so they understand and appreciate The Martels 

Team System. These people are accustomed to bringing people who play different, specialized roles 

together as a team, and know that to be the most productive approach to complex situations - rather than 

having one person trying to juggle all the balls, wear all the hats. They know from their own experience 

that no one person can be good at everything. 

 

SALES PROFESSIONALS & MARKETING-ORIENTED ENTREPRENEURS 

Why?  They quickly recognize the benefits of The Martels sophisticated System for selling homes as quickly as 

possible, for top dollar. They have the background and experience to understand the power of the multi-media, 

multi-step System that The Martels have perfected. They respect the fact that over 18,000 other very successful 

real estate realtors®, from all over Canada and the U.S. use the same marketing System, and keep ongoing 

training with over 400 top producers. They see, quite simply, that The Martels Team using these System does 

more things simultaneously to get their home sold. 

 

DOCTORS, HOSPITAL ADMINISTRATORS & NURSES 

Why?  Like the executives, they are thoroughly familiar with the benefits of a Team Approach. It is the way 

they work all the time. 

 

EXCEPTIONALLY BUSY COUPLES 

Why?  Because The Martels System features methods of marketing and selling their home that minimizes their 

involvement and inconvenience. For example, The Martels pre-selection and qualifying process reduces the number 

of people who troop in and out of the home with no real interest in it or ability to buy it immediately and for the 

buyer, the number of homes to view that most interest the buyers..  

 

PEOPLE WHO ARE NOT REAL ESTATE INVESTORS OR EXPERTS 

Why?  Most successful people have become expert in what they do, in their occupation, profession or 

business. They have not had the time or inclination to also become expert in finance, investments, real estate, 

and real estate law. They do not want a ñrookieò or a part time ñdabblerò handling one of the most significant 

financial transactions of their lives. They want someone supervising every aspect of the sale of their home who 

is a leading authority and globally recognized expert with many years of successful experience. In short, they 

want the best person they can get. 

 

PEOPLE WHO DO NOT HAVE TIME FOR ñDO-OVERSò 

Why?  The Martels tend to attract the client who wants it done right the first time. Thatôs because the 

Martels sell 96% of the homes they list - compared to the industry average of a 56% success rate. If you 

hire the wrong realtor®, after weeks or even months go by without your home being sold, you have to start 

all over again with a new realtor®. Many sellers go through this three times before getting their home finally sold - and then they tend 

to compromise their price severely. The homeowner who is determined to get it right the first time compares The Martels track record 

to others, and makes the obvious choice. 

 

RCMP, MILITARY, CORPORATEé 

 
 

Why?   Time is of the essence. They are allowed a very short time to relocate to their new area. They want 

someone that understands the process and that can help make this experience a smooth transition. Having 

moved many times during the course of their own life, the Martels have a special appreciation for the role that 

an effective Real Estate Representative can play. They want someone that carefully listens, quickly identifies 

their needs organized and provide quality service with personal attention. The Martels have the background, 

knowledge and experience to understand that a happy customer comes back or highly recommends the service 

to others. Whether you are moving to or from the National Capital Region, Jacques and Lucie Martel are your 

best source of assistance and support for your real estate needs.  

 



The Ultimate MARTELS  Homeselling System 

Making Your Home Selling Dreams Come True 
 

 

O U R   M I S S I O N   S T A T E M E N T  
 

 

To make our Customers feel like they are the most important 

people in the world, because to us, they are. We accomplish this 

by delivering exceptional service, going the extra mile, and 

doing whatever it takes to go above and beyond our customersô 

expectations.  We are committed to endow our clients with 

confident, comfortable and informed Real Estate decisions. It is 

our goal to ensure that our clients receive the very best 

opportunities, whether they are Buying or Selling.   
 

 
 

Lucie Martel and Jacques Martel  
Sales Representative, B roker of Record .  

Martels Real Est a te Inc. Maison de Courtage                          



 

 
Meet with homeowner to list their home ï Courier  a thorough pre-listing kit ï Courier a DVD on How to 

prepare your home for sell - Determine key selling features of the home ï A thorough and professional 

Comparative Marketing Analysis (full study) of the neighbourhood ï Help determine an appropriate listing 

price for the home - We answer all your questions and concerns with your interest in mind - We raise the 

questions, even if you donôt - Simple tips to enhance your home and maximize your return - Prepare all 

paperwork for proper documentation of the listing  ï Complete multiple listing services including a powerful 

written  Public remark to highlight best features of the property to prospective buyers ï Transfer all listing 

details to MLS (Multiple Listing Service)  ï Verification of your property information to obtain all the required 

documents for a smooth closing - Take several pictures of the property ï Affix a Lock Box or Ibox ï Install a 

for Sale sign ï Write an ad for the property ï Design an ad space for the ad on all of our magazinesï Full 

exposure in most Real Estate publications, most efficient color magazines premium pages, as well as local 

newspaper - Full exposure in most visited Real Estate internet web sites - Place ad in appropriate media ï ensure 

proper rotation of the ad ïshow homes to prospective buyers ï Return promptly ad inquiries from prospective 

buyers - Develop a professional ñfeatures/benefitsò profile of your home - Deliver the feature sheets to the 

homeowner ï Set up on our Home feedback system ï Set up on our Full exposure Martels web page ï Set  you 

up  our Special Virtual Tour - Tap into our personal ñBuyerôs listò (pre-qualified) - Prospect potential buyers     

via telephone, approximately           10 hours/week spent - All  

property showings are schedu            led in timely fashion - 

Routinely receive all showing            feedback with accurate 

information - Full access to             Jacques and Lucie Martel  

at all times ï                                       Meeting regularly, to be 

advised of any market-place           changes - To represent and 

negotiate on your behalf             using all our skills and 

know-how - Guide you through           the home inspection phase  

- We guarantee you ñtop dol           larò with a desired 

closing dateò ï Access to our personal buyersô list ï Set up on our automatic active listings and sold listings 

system - To assist you in interim financing if necessary ï To assist you with second opinion on result of an 

inspection if necessary - We guarantee that all your legal and final documents are in your possession - We 

will assist you with any ñafter sale servicesò you might require - Installation of the ñsold signò. ï Follow up 

with realtors® whom have shown interests on your property ï A personalized advertisement schedule to keep 

you abreast ï Keep you abreast on Receive offers for the purchase of the buyer ï present offers to the 

homeowners ï Negotiate the highest possible price for your home between you and the buyer, based on our 

experience and specialized knowledge ï Prepare all sales documentation for the lawyer ï Prepare all sales 

documentation for the bank ï Prepare all sales documentation for the office ï record sale ï enter all notes in the 

data base ï We offer Innovative Consumer Programs and Exclusive Advertising Systems ï We Guarantee 

the sale of the buyerôs property interested to buy your home, which allow you to beat other listings  ï We 

Guarantee the sale of your home or weôll buy it back!*  and if your home sells for a price that is higher than the 

guaranteed price, you get the higher amount, not us (Refer to martels.ca) which allow you to get your new home 

ï We offer a Unique Buy Back Program, to remove pressure and increase confidence on the prospective 

buyer - Act as liaison between the inspector, banker, lawyer, (if applicable), the other Salesperson and our client 

ï We stress the importance of keeping you informed at all times ï We ensure that you understand the role of 

each Salesperson ï We ensure to provide you with various information brochure ï We ensure that our Buyers 

and our Out of town Buyers have an accurate handle on their needs ï We ensure that price ranges, home styles, 

property taxes, fees are understood ï A ñpersonalized information kit: including maps/guides/advice/tips, 

etc... And Much, Much, Moreé  

ñThereôs a lot to do to get 

your home soldò. Whether 

you are buying or selling, 

We have your interest at 

heart.. 



 

 

The ABCôs of Real Estate Service 
(What All The Other Realtors® Do) 

 
Advertise themselves 

 

Bang a for sale sign into your lawn 

 

Create an ad for the paper (and maybe run it)  

 

Download your listing to the MLS 

 

Encourage their office to show it 

 

Figure they might try an open house 

 

Get on Their Knees and Pray it will Sell 

 
This is the way real estate has been practiced for the past 100 years, and itôs 

still th e way realtors® operate today, buté 

é These traditional methods have proven to be less and less effective. 

Thatôs why we use the latest technology and proven consumer innovations 

which go far beyond this antiquated ABC approach. 
 



 

 

 
 

How Most Realtors® 

Operate 
 Undertake to juggle all these tasks  

by himself or herself 

 

 Eventually run up against the limits 

of time, energy and money 

 

 Few homes sold means limited cash  

flow to invest back into advertising 

your home 

 

 Limited time means less time to  

spend with you 

 

 
 

 
  

 

 

 

 

The Martels No Pressure  

No Hassle Guaranteed  

Home Selling System 
 You get a whole team of professionals  

working for you  

(versus a single realtor®) 

 

 We never run out of time for you  

because each of us is separately  

responsible for a specific process  

in the selling of your home 

 

 Together, our experience, knowledge  
and combined efforts (Over 380 hrs)  

add up to Superior marketing and  

customer service resulting in your  

     home sold fast and for top dollar 
 

Average Realtors (2,600) in Ottawa, sell 
 

6.27 homes/year. 



WARNING  

&  SHOCKING FACT:  

69% Of Homeowners Do NOT Go Back  
To The Same Real Estate Realtor®,  

To Do Another Transaction! 

Reasons people may  not go back to their 

realtor s® 
 

1. Poor communication 
2. Over -promised, under -delivered  
3. Promised a selling price far from reality to get the listing. Find wrong comparables.  
4. Promised speed of sale far from reality  
5. Were less experienced than they presented thems elves to be  
6. Wasted a lot of time showing the home to unqualified possible buyers  
7. Left out a critical detail  
8. Lack of professionalism  
9. Hard to get a hold of  
10. Didn't market my home properly  
11. Didnõt take time to prepare well written ads and remarks 
12. Didnõt advertise it in most efficient magazines or web  
13. Photos did not give justice to my home  
14. Never showed my home 
15. Too pushy 
16. Didn't help stage my home for sale  
17. Didn't keep in touch/No feedbacks  
18. Lack of representation  
19. Poor negotiating skills  
20. Sold my home for a low price  
21. Too busy 
22. My home didn't sell  
23. Didn't do anything I couldn't have done myself  

 

Well, our most recent Client Survey 

shows that 97% of our clients say they 

WOULD come back to The Martels! 
 

7% of Sales Representatives in Ottawa do 93% of the SALES 



 
 

One frantic realtor® trying to do  

everything by himselfé 

 

     
 

The Martels Real Estate Team Approach: The Manpower, team of 10 and growing  

resources to aggressively market your home and see your transaction through every step to  

successful completion, with every ñiò dotted, every ñtò crossed. Peace of mind for you! 

 

      
 



When You Hire the Martels, You Get the Martels PLUS Their  Team of Specialists 

Meet The Martels Homeselling Team 
We operate in a completely different way than any other Sales Representatives in Ottawa 

 

                                      
 Lucie Martel                    Jacques Martel 

      Sales Representative        Broker of Record   

Each Team 

Member has a 

specific role 

to play in the 

selling of your 

home 

TEAMWORK 
 

Itôs our unique Team Technology, together with our exclusive consumer programs,  

that outsells entire Real Estate firms with hundreds of realtor®s. 

How will YOU Benefit  with our TEAM:  (380 hours together, our  

combined effort to sell your home ) To Sell Your Home Fast 
 

Quick Results      Better communication 
Advertise your home within 24 hours on MLS    Direct access to our office for all your questions and needs 

Advertise your home on efficient top premium pages   Weekly feedback on all showings (email and phone call) 

Full exposure on all internet Web sites and our Site   Monthly updates on the market activities 

Prepare detailed color feature sheets    Auto notification and direct access of feedbacks of your home 

Notify all our buyers and all Realtors®    Auto notification of all listing sold and actives of your area  

And much moreé       And much moreé 

 

Availability  
Return quick phone inquiries and email inquiries from prospect buyers for your home 

Flexible schedule to show your home 

Direct access to Jacques or Lucie Martel for any concerns and monthly market activity updates. And much moreé 

 

Family owned business with personalized service. Most importantly, we treat you, the way we would like to be treated.  



Martels Real Estate Team Approach 

What Happens From 

Listing to Sale 
 

1. A customized advertising and marketing 
plan is prepared for your home. 

 
2. That plan is fine-tuned by our marketing 

experts. 
 

3. We personally write or supervise all the 
ads, sales sheets, web site postings and 
other information about your home. 

 
4. Aggressive marketing begins through 
multiple media channels é 

 
 
 

 



The Martels Team Approach  
When Martels Real Estate pulls the trigger on your listing, there are 21 key systems that 

activate to get your home sold FAST and for TOP DOLLAR 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

      And Much Moreé 

 
 

MultipleListing 
Service. Powerful written 

Public Remark to attract  

the right Buyers 

75 Different Websites 

Including www.Martels.ca 
With Virtual Tour 

Ads in: PREMIUM page of  
Homes & Land mag & website. 
Local newspapers, Classified 

ads, RCMP magazinesé 

Point2homes.com, 
Zoocasa.com, Kijiji.ca, 

OttawaLiving.ca,  

OttawaKiosk.comé 

Social Medias: 
Facebook.com, 

Twitter.com, LindedIn.com, 
YouTube.comé  

 

For Sale sign & Lock box 
installation & professional 

photos taken 

Direct Contact with our large  
list of "Buyers in Waiting" 
who have registered their 
preferences for the home 

they want to buy 

Listing 
Agreement 

Signed 

Multiple 
Listing 

Service 

Customized 
Marketing 

Plan Prepared on  

Your Home 

Ads & Sales 
Sheets Written For 

Your Home 

Aggressive 
Marketing Begins 
Through Multiple 
Media Channels 

Internal Marketing: the 10 
Members of the Martels Team 

meet weekly 
to fully brief each other 

on all new listings 

Promotional  
Items 

Guaranteed Sales 
Program//Trade Up 

Free Down  
Program 

Platinum Reverse 
Offer System 

Instant feedback 

System 

Postcards-Flyers 

Internal Platinum  

Referral Network 

100% Satisfaction 
Guaranteed -  

Buy Back Program 

Virtual Tour 

SMS Signs offers 
Instant Property  

Details 

Relocation Ads 
 In Top Brochure for 

Military, RCMP, 

Corporate..  

Fully Bilingual  
Team 

Exclusive Elite 
Group meetings of 
Top Producers in 

North America 

http://www.martels.ca/


Mar keting Your Home Effectively with 
Leading Edge Technology 

 

         
 

 

 

                            

  

Ottawaliving.ca, OttawaKiosk.com           Other Websites, Adsé 
 

                 
     
 
 
 
  

 

Social Medias 
 

           

     

Homes & Land magazine.  
The premium interior page of the International 

magazine and their websites.  
Over 35,000 copies distributed. 

Martels.ca 
*We Are Fully Bilingual Team.  

*Helping RCMP, Military, Corporateé 

Relocate Across Canada Since 1986. 

 

         
 

         

                                    

                          
                       

                                
 

                                        

 

 

 

 
 



Who Will Write The Ad That 

Sells Your  

House?  

Words Matter. 

The Martels have written thousands of real estate ads. Writing the perfect ad, we must attract as many 

buyers as possible for your home, we must present the properties in its best light possible. We have only 

a few charactersô space, to make first impression to these buyers. Keep on mind that the first goal of a 

buyer is to eliminate the properties as fast as they can to get closer to their target. Our goal is to make 

them stop searching as soon as they come in your property. If we over advertize your home, the buyerôs 

expectations will be soon banish as soon as they walk through the home. Every home has their qualities 

and benefits and our job is to attract the right buyer to your home. The Martels personally write or 

approves every ad, every flyer, and every web site for every property - including yours! 

Different descriptive words attract different types of buyers, prepared to pay different prices. There is a 

SCIENCE to this, perfected by The Martels since 1986, with over 3,000 transactions and over 400-million 

dollars in total homes sold. 

 SOME EXAMPLES OF SOME OF OUR MLS LISTINGSô REMARKS  

 
For most SELECTIVE & DISCRIMINATING BUYERS.Quality custom blt w/TOP QUALITY materials & superiority upgrades:crown 

moulding,wide trims,lots of pot lights,palledium window,HARDWOOD & TILES thru main lvl,UPG'berber to ups',UPG'laminate on 2nd 

lvl & lwr lvl PROF fin'd on SUB flr,bar,lrg windows,PORCELAIN gas stove..PROF'decor..ABSOLUTELY STUNNING!Modified model 

to ENLARGED to a gourmet kitchen.Gorgeous landscape.METICULOUSLY KEPT.A BEAUTY! 

 

GREAT LIVE-IN/INVESTMENT PROPERTY!w/extra income&IDEAL as teenagers' quarter..QUALITY CUSTOM BLT w/top superior 

materials.EXQUISITE 2 bed home w/hwd flrs & ceramic on main lvl,cozy gas fplace in GREAT open concept rm w/DR & FABULOUS 

GOURMET KIT w/2 counters "PERFECT for big gatherings"..1bed bachelor apt in lwr lvl(can be easily conv' back as a recrm w/bar 

area)& a SELF CONTAINED 1 bed apt.Luxurious ensuite.Triple Driveway.Screen porch. 

 

A RARE FIND!LOCATED in one of the BEST quiet low traffic streets of Bilberry Creek surrounded by RAVINES w/nature 

trails.PREMIUM OVER' LOT w/inground pool(03)& gazebo OVERLOOKING the beautiful trees.NO BACK 

NEIGHBOURS!!METICULOUSLY KEPT 4 bd home w/many UPD'& UPG'.FEATURES:Entertainment size layout,HARDWOOD & 

TILES on main lvl.NEW KIT & BATHS(02),furnace(01),c/air(05),all PVC windows((02)patio drs & over'd in lwr lvl).A PLEASURE TO 

VIEW. 

 

A GEM!Largest & RARELY available Executive BRIGHT & SUNNY END UNIT 4 bd home.A"FREEHOLD ltd condo" virtually 

CAREFREE w/deck05 on LRG lot.METICULOUSLY KEPT,all prof'painted thru in NEUTRAL color.$$$ spent in UPDATES & 

UPGRADES:NEW FLRS in entry/kitchen & baths.Lights,hardware,white decora switches,colonial drs/trims.Roof 06,All PVC 

windows,Hi-eff'furnace & c/air(06).New ins'gar dr & opener & refer to Realtor'Remarks..JUST MOVE RIGHT IN! 

 

Lovely 3 bedrm UPGRADED Coscan home on a beautiful quiet street of Sunridge w/short walking distance to St Joseph strip w/church & 

shopping.. Steps to buses, parks & schools.FEATURE:All PVC windows 03(xcept 2),patio drs & front dr,roof (97),kitchen w/solid oak 

cabinets,dinette w/bay window & hardwood 03 flr as well as DR,vaulted ceiling in living rm w/cozy wood burning fplace.Mid level family 

room w/lge windows.Private treed yd w/deck.. 

 

Exclusive COMMUNITY w/VARIOUS activities to entertain the whole FAMILY yr around.ABSOLUTELY STUNNING & thousands of 

$$ in UPGRADES.Curb appeal galore:Stone,brick & stucco exterior.HWD & ceramic,textured walls..OPEN CONCEPT layout to take 

your breath away!Soaring ceilings(10 & 12 feet),wall of windows & 12'window in SPLENDID great rm overlooking the TREED 

yd.SUNNY gourmet kitchen w/patio dr to deck.Formal DR & AMAZING prof' fin' walkout. 



Our Volume is Your Benefit 
 

ñBecause we sell so many homes, there are many things we can do for you that 

other realtors® simply canôt:ò 
  

 We outspend all local realtors® to advertise your home 

 

 We have pioneered Unique & Exclusive consumer programs mixed with our integrity not offered 

by any other realtor® ( e.g. guaranteed sales program, buy back programé). Our programs are so 

successful that other area representatives have been forced to take note and have started to follow our 

lead. The difference is we have been mastering it for so long. 

 

 Buyers for your home come from across North America, World wide, attracted from our 

advertising, directly or indirectly  or have been referred to us or come back to us to re-purchase 

because Martels Real Estate are working for the best interest of their clients.  

We have been helping RCMP, Military, Corporate... Relocate Across Canada Since 1986.  

(Over 500 happy transferred families, most with an average of 3 transactions). No wonder, why the 

Martels are one of the top Real Estate realtor® in Ottawa. 

 

 Your home will be advertised to buyers in a much larger market area. Unlike most realtors® who 

work a small local area, we operate all the way from Rockland to Bourget in the east, to 

Metcalfe/Manotick in the South, to Stittsville/Kanata in the west. 

 

 We give you the right to cancel your listing agreement with us if we donôt deliver the service we 

promise. 

 

The Bottom Line 
 

 Last year we sold 147 homes 

(The average Realtors (2,600) in Ottawa sell 6.27 homes per year) 

 Our Homes Sold for 1.01% More than the average Sales 

 Even though we sell a lot of homes, we sell them one at a time 

 We will sell your home fast and for top dollar 

 Weôre able to get these superior results for you because of: 

- Our Unique Team System 

- Our Exclusive and Innovative Consumer Programs 

- Our Leading Edge Technologies 

- Our Specialized Knowledge 

- Our Personalized Service 
 



Our Innovative Consumer 

Programs and Exclusive 

Advertising Systems 
 

How We Create More Demand   

For Your Home 

 
 

 

 

 

 

 



GUARANTEED SALES PROGRAM  
ñI found a home I love, but mine isnôt sold yet. If I donôt make a firm offer, Iôll lose itò 

 

The Problem 
The highest problem for anyone who is looking to buy a home is that you already own one. This 

can be a problem, because if you buy before selling, you end up owning two homes, and if you 

sell before buying, you end up with none at all. This is what you call the Real Estate Catch 22. 

 

 

 

 

 

 

 

 

 

The Solution 
ü We ensure that you never get stuck in the real estate catch 22 of owning 2 homes or none 

at all. If your present home is not sold by the time you buy your new one, weôll buy your 

current home ourselves for the upfront guaranteed price.  Terms & conditions of this offer described in 

our Web site, Martels.ca. 

 

Benefit to Homesellers 
ü Eliminates the dilemma of whether to sell first or buy first by removing the potential stress of owning 

two homes or none at all.  

ü You are much more likely to get a firm offer from buyers. (versus a conditional one)  

ü This is better than risk free offer because if your home sells for a price that is higher than the 

guaranteed price, you get the higher amount, not us 

ü 80% of home buyers own a home. Our market is 100% of buyers vs. 20% like all the other ss. because 

we are willing to buy the buyers home. 

 

Benefit to Homebuyer 
ü Eliminates the dilemma of whether to sell first or buy first by removing the potential stress of owning 

two homes or none at all.  

ü Allows you to beat other buyers and get a lower price by enabling you to make a firm offer when you see 

a home you like. 
ü Allows you to beat other sellers and sell much faster and for way more money. 

 



BUY BACK PROGRAM  
ñI am new in the area. This is the first time I am buying a home. I found a home I love, but I really donôt know if 

something else will pop up in the spring.ò 

 

The Problem 
There is such a wide variety of homes available in the Ottawa market. Most sellers hope for the 

best and wait for a buyer to find there home.   

 

 

 

 

 

 

 

 

 

The Solution 
We ensure that your home is the first home that buyers want to see. When a homebuyer comes 

through your door, he will have our personal guarantee that he will love your home when he 

buys it, or weôll actually buy it back from him. This literally eliminates all your competition as 

we add an 18 month warranty on your home.  

 

Benefit to Homesellers 
ü Eliminates all the other homes for sale as we will add an 18 month warranty on your home. 

ü Your home will sell much faster and for way more money 

ü You can be guaranteed you will not have any problems after closing as we will assume them all 

 

Benefit to Homebuyer 
ü No sales pressure from our team as we will not sell you a home that you donôt like 

ü Move in without any worries of not knowing how your neighbours are. 

ü Obtain a satisfaction guarantee on the largest investment of your life. 
 

 

 



24 HOUR TALKING AD  
ñGetting information on homes is a lot of hassle. Either  

Iôm chasing down the realtor® or the realtors® hounding meò 
The Problem 
Often when buyers phone for information on homes, they either get the run around or an 

unwanted sales pitch. Many realtors® seem to operate a Sales Prevention Program.  

 

 

 

The Solution 
Many of our home ads have pre-recorded information which provides buyers with immediate 

information by simply calling our 24 hour hotline.    

 

Benefit to Homesellers 
ü Detailed information about your home is available to interested buyers 24 hours a day, 7 days a week. 

ü We generate 3 times more calls for information on your home when buyers donôt have to speak to an 
realtor®. 

ü The prospective buyers who view your home are better qualified because they have already requested 

information on your home (including an optional email feature).  

 

Benefit to Homebuyers 
ü You have immediate 24 hour a day, 7 days a week phone access to information on properties that 

interest you. 

ü You never have to speak directly with an realtor® unless of course you want to. 

ü If you have access to a fax machine or email address, you can receive a complete feature sheet on any 

property we have listed for sale. 
 

 

 

 



BUYER PROFILE SYSTEM  
ñThe worst part about shopping for a home is all the time wasted looking at homes that donôt interest youò  

 

The Problem 

 
Usually itôs the real estate realtor® who picks out the homes you will view but, unfortunately, 

youôre not interested in 90% of the homes youôre shown. This is a waste of everyoneôs time. 

  

 

 

 

 

 

 

 

 

 

The Solution 

 
When you call us about purchasing a home, we offer to register you on our profile system. You 

receive immediately homes for sale including the ones submitted by realtors® as soon as it is 

listed. This way, it allows you to beat other buyers. It also allows you to pick out homes as well, 

the ones you want to view.  

 

Benefit to Homesellers 

 
ü Your home is exposed to a group of highly pre-qualified and interested buyers. 

ü The mailings to our Buyer Profile group are very select and represent a powerful way of presenting 

your home to this attractive group. 

ü This service builds buyer loyalty, giving us a strong number of serious prospects to bring through your 

home. 

 

Benefit to Homebuyers 

 
ü You receive instant auto-notification on all newly listed homes which match your criteria 

ü After previewing the information, you can select which homes you are interested in viewing 

ü This service is absolutely free and obligates you to nothing. 



PLATINUM REVERSE OFFER SYSTEM  
 

 

 

The Problem 

 
Due to the wide selection of homes for sale, Buyers have many options. Sellers are left merely 

HOPING  a Buyer will make an offer on their home. 

 

 

 

 

  

 

 

 

 

 

   

 

 

 

 

The Solution 
When a Buyer Prospect Previews Your Home and Does Not Make an Offer to Purchase,  

We Will Make Them an Offer. 

 

 

 

Benefit to Homesellers 
ü Negotiate offers on your home where offers would of never had happened in the first place. 

ü Aggressive and Proactive System to generate Top of Mind Awareness of your home. 

ü Communicates to the Buyer how serious you are about selling and begin an open  discussion  

about a win win sale. 

 



 

ü We sell more homes than 

99% of Real Estate Sales 

Representatives in Ottawa 

 

ü No other realtor® advertises 

to the level we do 

 

ü No other realtor® service 

you to the level we do 

 

ü No other realtor® offers you 

our exclusive consumer 

programs 

 

Which realtor® do you think 

attracts more buyers? 
 



HOW EXPERIENCE AND SPECIALIZED 

KNOWLEDGE COME INTO PLAY  
 

We Sell: 

ü More Homes In Less time 

ü We negotiate the highest 

     possible price for your home 

ü For 1% More  money 

                        What is 1% of the value of your home? 

ü We protect you with safe 

     and secure clauses on all offers 

ü We put you in a comfortable and relaxed 

     position 

Our listings SELL on average for  

1.94 % MORE Money 
 

                

 

    

 

                         
 

Martels R.E. will get your home sold FAST! 
 

 Thatôs not an empty promise or braggadocio, it is a fact!  

In hot markets or slow markets, in every part of town,  

Martels Real Estateôs Inc. selling speed is well known. 

 

Our listings SELL on average 21 days Faster 
 

 

 

 

 

 
Source ï IMS incorporated Inc. and Ottawa Real Estate Board 

Martels R.E Average Days on the Market ï 16 days 
 

Average Area Realtor® Sales ï 97.37% 

Martels Average Sales Price to List Price Ratio- 99.31%                

Average Area Realtor® Days on the Market ï37 days 
 



 


